
 
 

What this research is about 

Many gambling websites offer tools that people can 
use to help control their gambling. For example, some 
tools allow people to temporarily block their account 
or to see how much they have spent on gambling over 
time. Other tools allow people to set deposit limits on 
their gambling accounts. 

Many people who gamble have positive views of 
these tools. However, it is not clear how well these 
tools protect people from gambling harms. For 
example, deposit limits may help people control their 
gambling, but few people choose to set deposit limits. 
In Australia, only 25% of people who gamble online 
have ever used a deposit-limiting tool. Therefore, the 
overall benefit of deposit-limiting tools is unclear. 

People may be more likely to use a harm-reduction 
tool if they have positive views about the tool or think 
that other people use this tool. They may also be 
more likely to use a tool if the tool is easy to use and 
they are reminded to use it. This study looked at 
people’s use of deposit-limiting tools on Australian 
wagering websites. Specifically, the researchers tested 
if sending different messages to remind users to set 
limits affected whether or not they chose to use a 
deposit-limiting tool. 

What the researchers did 

The researchers recruited four Australian sports and 
race wagering websites to participate in the study. 
These websites sent messages about deposit limits 
that were decided by the researchers to their 
customers. They let the researchers study their 
customers’ wagering behaviours using routinely 
collected betting account data. The customers did not 
have to actively participate in the study as de-

identified data was used. Customers had to have an 
account on the website for at least 3 months and had 
to have placed bets on at least 5 days in the past 
month. This study had 31,989 participants. 

The researchers randomly assigned participants to the 
control group or one of the message groups. 
Participants in the control group did not receive any 
messages about setting deposit limits. Participants in 
the message groups received messages about setting 
deposit limits. There were three types of messages: 

i) Informative message gave information about 
deposit limit tools. This message was modelled on 
standard communication used by gambling 
operators (“Customers are able to set a personal 

What you need to know 

Many gambling websites offer customer 
protection tools such as deposit limit tools. These 
tools may reduce harm from gambling, but few 
customers use them. This study tested whether 
receiving messages about deposit limits increased 
the chance that people started using this tool. The 
researchers sent messages about deposit limits to 
customers of Australian sports and race wagering 
websites. Participants who received these 
messages were more likely to set deposit limits 
than those who did not receive a message. 
However, only 0.7% of people who received a 
message started using the tool. Message format 
and the way it was delivered did not make a 
substantial difference in tool uptake. The findings 
suggest messages about deposit limits can help 
some people start using deposit limit tools which 
will likely reduce risky gambling. 
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limit on the amount of money deposited into their 
gambling account using the Deposit Limits tool, 
for a 24-hour, weekly, 2-weekly, or monthly 
period”). 

ii) Personal message told participants how deposit 
limits can help them (“Deposit limits are a great 
way to manage your spending”). 

iii) Social message told participants how others feel 
about deposit limits (“Most people who use 
deposit limits find this helps them manage their 
spending”). 

The researchers sent participants a message about 
deposit limits via email or directly in their gambling 
account. If participants did not sign up for the tool 
within 5 days, then they sent a second message about 
deposit limits.  

The researchers tested if participants who received 
messages were more likely to start using the deposit-
limiting tool than participants who did not receive 
any. They also tested if the type of message or the 
way it was sent affected whether participants started 
using the tool. Finally, the researchers looked at the 
wagering and deposit behaviours of participants 
before and after they received the messages.  

What the researchers found 

Participants who received messages about deposit 
limits were more likely to start using a deposit-limiting 
tool than those who did not receive a message. 
However, only 0.7% of participants (n = 161) who 
received the message started using the tool. The type 
of message did not affect whether someone set a 
deposit limit. 

Only 31% of participants who received email 
messages opened the emails. If considering only 
participants who received direct messages or who 
opened the email messages, then 1.1% set a deposit 
limit. 

Participants who set limits reduced their average daily 
wagers, losses, and betting intensity. However, these 
reductions were not seen in people who bet heavily in 
the past 90 days before receiving the messages.  

How you can use this research 

This research shows that a small number of people 
started using a deposit-limiting tool after they read 
brief email or in-account messages. Since these 
messages are easy and inexpensive to send out, 
gambling operators could send them to their 
customers. This could help reduce the risk of gambling 
harms for some customers. 
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About Gambling Research Exchange (GREO) 

Gambling Research Exchange (GREO) has partnered 
with the Knowledge Mobilization Unit at York 
University to produce Research Snapshots. GREO is an 
independent knowledge translation and exchange 
organization that aims to eliminate harm from 
gambling. Our goal is to support evidence-informed 
decision making in safer gambling policies, standards, 
and practices. The work we do is intended for 
researchers, policy makers, gambling regulators and 
operators, and treatment and prevention service 
providers.  

Learn more about GREO by visiting greo.ca or emailing 
info@greo.ca. 
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